Industry Use Case: Retail

The retail revolution.
OpenMarket’s Mobile Engagement
Platform Closes Sales, Delights Customers
Until recently consumers have used PCs for online
shopping and purchasing. But forecasts indicate that in
2013 they will switch to their mobile devices as the
preferred way to access the web. Internet retailing is
changing fast.1 One Internet Retailer survey shows that
sales via mobile devices are growing faster than web

Potential Users
Department stores,
specialty stores, big
box stores, grocery
stores, eTailers and
online stores, and any
other retail
enterprises

sales as a whole,2 with nearly half of all US smartphone
owners using a shopping app in 2012.3
Mobile devices have rapidly become an essential tool for consumers. Whether using a smartphone or
tablet, and whether comparing products and prices, reading product reviews, or making purchases,
consumers’ always‐on mobile devices are becoming a mainstay of the retail experience.
Across industry sectors―apparel, building materials, electronics, appliances, motor vehicles, sporting
goods and more―retailers are looking for ways to connect with customers via mobile. But not just for
marketing purposes. Retailers already know the value of personalizing product offers; now they are
looking to create memorable, interactive mobile experiences that drive brand loyalty and sales.
As mobile becomes increasingly central to peoples’ everyday lives and to the shopping experience,
enterprises must move quickly and decisively to seize emerging opportunities. And to be competitive
enterprises must incorporate mobile not only into their sales and marketing activities, but also into
their operational workflows.
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But while retailers acknowledge the need to mobilize, they
face steep challenges. In order to utilize mobile across
touchpoints with customers, partners, and employees, they
must manage a host of technical integrations. In doing this
they must avoid fragmented communication systems, which
will lead to increased risks and runaway costs.
To succeed enterprises need centralized technology
platforms—within stores, warehouses, and back offices—
that can work across existing systems. Mobilization requires
an integrated communication platform that allows data to be
retrieved from various systems and used in mobile processes,
and allows capture of mobile data to improve operations and
help develop richer, more dynamic experiences across
engagement channels.

Mobile Engagement in Action
A woman driving past a shopping
mall receives a push notification
on her mobile phone. It offers a
one‐hour sale coupon for her
favorite department store. She
decides to stop, and upon
entering the store she receives
another push alert listing items
that might be of interest based on
recent purchases. While shopping
for a jacket, she can’t find her size,
so a store associate uses a mobile
device to check availability at

OpenMarket’s Platform
Reaches Across the Enterprise

other stores. The associate finds

OpenMarket’s Mobile Engagement Platform addresses the
challenges head on with integrated mobile marketing,
commerce, and operations capabilities for the retail
enterprise.

customer’s home. Once delivered

Multi‐channel mobile marketing
In the highly competitive retail environment, targeted SMS,
MMS, and push messaging campaigns are critical to
capturing customer mind and market share. The OpenMarket
platform lets enterprises create custom user experiences
across a broad range of retail functions. Customers can stay
close to your brand via timely, location‐based
offers―delivered via the mobile channel they prefer.

the right size and arranges for the
jacket to be mailed to the
the store texts the customer a
shipping notice so she knows it
has arrived. The customer feels
known and well taken care of,
increasing brand loyalty for future
purchases. The associate is
empowered with inventory
information at her fingertips, and
closes a sale that might otherwise
have been lost.

Cross‐channel capabilities
Whether shopping in‐store, by catalog, online, or on the go, OpenMarket’s Mobile Engagement Platform
makes it easier to close sales. The platform enables shipping management and and a host of mobile
communication capabilities to meet customer demand for easy, personal shopping.

Defragmenting operations
The OpenMarket platform can open up clogged operational processes to improve employee efficiency,
productivity, and satisfaction. The platform can be used to check prices and inventory on the store
floor, to manage staff scheduling, coordinate stocking, and improve communications with employees
between stores and with headquarters.

Benefits: Increased Sales, Efficient Operations, Customer Loyalty
Across the connected retail enterprise, OpenMarket’s Mobile Engagement Platform enables multi‐
channel mobile communications that lead to better brand awareness, improved operations, and
enhanced customer experiences. Benefits can include:
•

•
•
•

Increased basket size, sales conversion, customer retention, new customer acquisition, and
shopping frequency through in‐store promotions, mobile couponing, gift lists and registries,
marketing and advertising.
Reduced costs related to loyalty program magnetic cards (SMS loyalty programs eliminate the need
for them), and lower production and handling costs associated with traditional paper coupons.
Improved access to real‐time business analytics to speed evaluation and response time.
Increased employee productivity and satisfaction through coordinated operations and improved
communication.

Learn more
For details about how the OpenMarket Mobile Engagement Platform can help you lead the retail
revolution, visit: http://www.openmarket.com

