Case Study - Healthcare

At a glance

Company:
• Blue Cross of Idaho Foundation for
Health
• Established in 2001 with a focus on
wellness and prevention programs
• Dedicated to improving the health
of all Idahoans

Mobile Engagement Programs Combat
Childhood Obesity for Blue Cross of Idaho
Foundation for Health
For most of us, mobile devices are an indispensable part of our daily lives. We keep them in
our pocket or bag all day, and use them for a whole host of activities. With the growing need to
promote good nutrition and exercise, enterprises in the healthcare industry can capitalize on
mobile technology to raise awareness and help members improve their health. Today there are
multiple mobile technologies that health focused organizations use, including SMS, MMS, push
notifications, email and voice. The variety of channels means that providers can communicate
with their target audiences in the way that’s most convenient and effective for them.

• Healthcare

The challenge for health oriented organizations is how to get started. The potential gains are
clear, but the mobile landscape has its own complexities and the healthcare industry needs
solutions—now.

Need:

Challenge

• Address childhood obesity and
improve community well-being by
promoting healthy nutrition and
physical activity choices via mobile
communications

The Blue Cross of Idaho Foundation for Health is dedicated to reversing the trend of childhood
obesity, and formed the High Five Children’s Health Collaborative to bring together a wide
base of people and organizations to lend expertise to the challenge.  In addition to bringing
partners together, the Foundation is promoting proven healthy living strategies in communities
throughout the state. This includes distributing grant funds of approximately $840,000 to Idaho
communities, and creating the Daily Do.  The Daily Do is a daily reminder, through text message
or email to stay active, including alerts about local healthy-living events and tips for healthy
eating. This is a new, exciting and convenient way to reach families across Idaho. The Foundation
also wanted to augment its current marketing strategies that included email, website and social
media interactions with a mobile component that could reach a larger member community and
encourage participation in its healthcare initiatives.

Industry:

Solution:
• SMS notifications and mobile
coupons to members with daily
nutrition advice, healthy recipes,
fitness tips, and community activities
Benefits:
• Increased awareness around
important health issues
• Encouraged members to enroll in
daily alerts with healthy living advice
• Expanded reach to community
audiences through streamlined
mobile communications
• Implemented a single, flexible
platform solution for all mobile
engagement initiatives

Solution
In 2013 the Blue Cross of Idaho Foundation for Health launched the High Five Children’s
Health Collaborative, a state-wide effort to address childhood obesity in Idaho.  High Five
focuses on five pillars, one of which is educating parents about healthy nutrition and physical
activity.
To accomplish this goal, the Foundation developed the Daily Do program as an innovative way
to deliver nutrition and activity related tips, recipes, and information regarding upcoming events
to parents via text message.  
According to Kendra Witt-Doyle from the Blue Cross of Idaho Foundation for Health: “Mobile
engagement gives us a powerful new way to help families make healthy choices. Every day we
present parents with actionable tips via text message. It’s very easy for us to do and it’s both
effective and convenient for parents.”
The Foundation selected OpenMarket as its prime mobile engagement solution provider.  
OpenMarket has the mobile industry background, experience working with healthcare
organizations and account management services necessary to manage the entire campaign
process and network delivery.  OpenMarket also provides ongoing support of the Foundation’s
mobile engagement initiatives.  

“Mobile engagement gives us
a powerful new way to help
families make healthy choices.
Every day we present parents
with actionable tips via text
message. It’s very easy for us to
do and it’s both effective and
convenient for parents.”
– Kendra Witt-Doyle, Blue Cross of Idaho
Foundation for Health

The Foundation is using OpenMarket’s Mobile Engagement Platform to distribute tips and
information that encourage the Idaho communities to make healthier living choices. For example,
people can text to a short code to receive daily alerts for nutrition advice, healthy recipes and
fitness tips. In addition, they can opt in to receive mobile coupons to healthy lifestyle activities
such as pool parties, zoo days and park excursions. The platform’s service flexibility allows the
Foundation to schedule the Daily Do broadcasts in advance, which is beneficial when planning
a month of daily SMS alerts. The Foundation can also create sub-lists of mobile users based on
geographic location, so they can tailor the Daily Do messages to specific members and alert
families to upcoming local events.   
“The ability to create specific user lists to better target our messages is very important to us,”
added Witt-Doyle. “In addition, downloading lists of mobile users with exact times they enrolled in
our programs is very useful because we can then identify which modes of advertising were most
effective by matching enrollment sequences with television advertisement run times.”
By using a single platform for their mobile engagement needs, the Foundation is able to engage its
members with smart and interactive messaging that increases awareness about childhood obesity
and provides actionable tips to help families improve their health.

Results & Benefits
With immediate and real-time mobile notifications, healthcare organizations can improve
communications with their members, and at the same time increase their own efficiency. The Blue
Cross of Idaho Foundation for Health is able to deliver daily healthy living alerts to members on a
platform they can trust. In addition, they keep members engaged by creating mobile experiences
that encourage community participation and interaction.
Through the High Five initiative and Daily Do program, the Foundation is connecting with parents
directly and helping them make healthier choices. So far the healthy recipes provided through
the Daily Do text alerts are the most popular among the program’s subscribers. With over 400
community members already enrolled, the Foundation continues to collect data on whether they
are changing behavior related to nutrition and physical activity.
By choosing a mobile partner with more than 15 years of industry experience and platform
flexibility, the Foundation delivered on its goal of reaching a targeted audience by communicating
in way that made sense to its members.
In the future, the Foundation plans to promote its healthy living awareness programs with local
community partner organizations such as the Boys & Girls Club, YMCA and United Way.
For details about how the OpenMarket Mobile Engagement Platform can improve your healthcare
solution, visit: www.openmarket.com.
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