Retallers

...of retailers are NOT currently
addressing their customers’
communication preferences

& expectations
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Top retailers have specific

goals in mind when using SMS
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In-store on-demand SMS order tracking
Dﬂ coupons see 70-80% sees adoption rates
redemption rates up to 80%

SAVE!
_ Over 40% choose SMS
st purchasein OUt-of-store on-demand over email for shipping
store! coupons see 30-50% notifications

redemption and drive
traffic to your store!

SMS for building loyalty SMS appointment

and marketing lists reminders can
delivers 85-90% reduce missed
conversion appointments by 26%

100K

Account updates, bill
reminders and PW resets
can reduce call center
volumes by over 5%

Reminder: Your
bill isduein 10
days.

SMS marketing lists
have a 10x value over
W email marketing lists
1 million

Millennials already get It.

...of millennials prefer
SMS messages for
deliveries, promotions &

surveys

Did you get the message?
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OpenMarket, a division of Amdocs, helps enterprises use mobile to transform their business. OpenMarket provides mobile
rke'l' engagement solutions for organizations to optimize their operations and enhance relationships with their customers and
Q) employees. Major enterprises choose OpenMarket for our domain expertise, service flexibility, demonstrated performance
S

and reliability, global scale, and corporate maturity. We provide smart, interactive connectivity to more than 200 countries,

el iels ANk (] 1 S et enabling businesses to engage with nearly every mobile user around the world. Our clients trust us to power their mobile

Source: urvey Report business. For more information, visit www.openmarket.com.
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